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MORE PEOPLE IN THE U.S. FISH THAN
PLAY GOLF AND TENNIS COMBINED
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FISHING’S EMERGING FAN BASE

FANS WITH HOUSEHOLD FANS AGE 25-44
INCOME $150K+
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HISTORY OF SFC
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2021

August 16, 2021, SFC was
announced to
the world and garnered
the first-ever fishing cover
story of the Sports Business
Journal.
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2022

SFC kicked off its first full
season, setting the stage for
the future of competitive
saltwater fishing with over 50
hours of coverage on CBS
Sports Network.

2023

SFC becomes the first sports
league in the world to
broadcast live from the most
remote parts of the ocean
utilizing the SpaceX LEO
satellite system & Starlink.

2024

SFC announced the transition
from an amateur open format
to a professional closed
format, featuring a 14 Angling
Club structure with high-
profile celebrity team owners.
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MEET OUR ANGLING CLUBS

GULF DIVISION ATLANTIC DIVISION

ALABAMA

NEW JERSEY

SEA BIRDS
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REGIONAL
FAN BASES

Texas Lone Stars AC

Third Coast Renegades AC

Louisiana Canyons AC

Mississippi Blues AC

Gulf Coast Cowboys AC

West Florida Black Flags AC

International Commodores AC

South Florida Sails AC

East Coast Remix AC

South Carolina Outcast AC
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Lights Out Boston AC
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SFC LEAGUE CAP TABLE

{

4 JOHN PHELAN CARL ALLEN % PHIL IVEY NOAH SCHNAPP A LARRY MILLER

BACKED BY BUSINESS TITANS, CULTURAL ICONS AND ENTERTAINERS

Sport Fishing Championship has received support from some of the country’s most notable sports business and media
entrepreneurs, passionate about building the next powerhouse American sports league.

SFC

*Logos are the property of their respective owners.



NOTABLE HIGH-PROFILE TEAM OWNERS

RAHEEM SCOTTIE BRIAN HAROLD TALOR AUSTIN RANDY JEFFERY TERRENCE
MOSTERT SCHEFFLER KELLEY VARNER IlI GOOCH DILLON MOSS SIMMONS MURPHY
Pro Bowl NFL World No. 1 Golfer & 14X ACM Award American professional ‘23 LIV Golf Individual 2X Nascar Series 6X Pro Bowl & 4X first- 3X NFL Pro Bowl 2X All American
Running Back Olympic Gold Medalist Winning Country golfer PGA & LIV GOLF Points Champion Champion & Daytona team All-Pro NFL Player & 2X All Pro & Texas A&M Al
Music Star 500 Winner Defensive Tackle Purpose Yards Leader

CHAMPIONS OF THE PGA TOUR, LIV GOLF, NASCAR, NFL LEGENDS AND MUSIC SUPERSTARS.
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SFC CORPORATE SUPPORTERS

CORPORATE CHAMPIONS

ONE AN=TIK+ verizon’  CITIZEN XTRATUF

COMMUNITY CHAMPIONS CORPORATE PARTNERS

COAST GUARD
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BREAKING DOWN BROADCAST REACH

SFC delivers a fast-growing, highly retained ESPN audience with
repeat viewers, strong regional concentration, and proven late-
season momentum ideal for brand integration.

- GROWTH & MOMENTUM A O SEASON-TO-DATE &=

+200% AUDIENCE 34 LIVE
GROWTH BROADCASTS

APRIL —JULY ON ESPN/DISNEY+/HULU
2.5 MILLION 111K VIEWERS
MINUTES WATCHED ACROSS 5 MONTHS

SFC



WE’RE GENERATING
A NEW ERA OF FANS

We connect fishing and sports enthusiasts across
social platforms, fostering vibrant communities
and driving meaningful engagement.

CURRENT REACH
2.9 miLLION e S e,
S . NS Jameis interviewing
ORGANIC VIEWS S S : \ i the fish

’7 TOTAL REACH PER PLATFORM —‘
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https://www.instagram.com/reel/CvVNHaQA5X6/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Cs3tpzwAWYp/?utm_source=ig_web_copy_link
https://www.instagram.com/p/C6AMUyoreLp/

STRATEGIC PARTNERSHIPS

SFC goes beyond traditional marketing

by building powerful partnerships, both o vero
endemic and non-endemic, that drive QP | mean this is just genius marketing here
brand growth. We create high-impact,

authentic content that seamlessly rattkings_sportsbook 854
connects your brand with athletes and Fimlegt dideintheleadieand tend h —
engaged fans on and off the water. Reply T
Through innovative collaborations, we
amplify visibility, foster brand loyalty, _
and deliver real measurable results. ) : D oG e winstonoves i ra s

Once a crab legs thief, now a crab legs
advertiser... Jameis is too funny man @ &

This is what ELITE marketing looks like

JAMEIS WINSTON X FULTON FISH MARKET

13 You reposted

Bussin' With The Boys - @
DBussinWTB

4 . 5 M I L L I o N The perfect sponsorship doesn’t exi—

VIEWS CLICK HERE
TO WATCH

 THE BOYS
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https://www.instagram.com/reel/DE711qRPcTC/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/DE711qRPcTC/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
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